Jurnal Ilmu Politik dan Komunikasi | Volume XV No. 2 Tahun 2025
ISSN : 2581-1541 E-ISSN:2086-1109

Public Relations (PR) For The Political Ticket of Teddy Rahman-Gustianto

(Teguh) As Candidates For Regent And Deputy Regent Of Seluma, "'Seluma

Emas," As Challengers To The Incumbent Candidates In The 2024 Seluma
Regency Elections

Delfan Eko Putral, Hafri Yuliani?, Eceh Trisna Ayuh?®

lmu Komunikasi, Universitas Bengkulu, Bengkulu, Indonesia
23]lmu Komunikasi, Universitas Muhammadiyah Bengkulu, Bengkulu, Indonesia

E-mail :
delfaneko@unib.ac.id, hafriyuliani@umb.ac.id, ecehtrisna@umb.ac.id

Abstract

Political Public Relations is an important instrument in building and maintaining a positive image
and relationships between political actors and the public and stakeholders. In the context of the 2024
regional elections in Seluma Regency, PR was used to inform, influence, and mobilize public opinion
and gain support for certain policies or issues. Strategies for building political image and branding
through political PR involved various communication tactics, such as media relations, social media
campaigns, press releases, press conferences, and lobbying policymakers. This study highlights the
effectiveness of political PR in directing public attention and mobilizing support, as well as the
challenges faced in maintaining credibility and trust in the digital information era. This study shows
that the success of a winning regional election contest strategy is greatly influenced by the ability of
political PR to construct a convincing narrative, build coalitions, and be responsive to evolving
issues. Political PR Approaches and Strategies Communication strategies in political public relations
(PR) are crucial because they help shape public perception, build reputation, and influence public
opinion. Keywords: Must reflect the important concepts in the article.
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1. Introduction

General elections (pemilu), including
direct elections of regional heads (pilkada) by
the people, are a means of realizing people's
sovereignty in order to produce a democratic
government based on Pancasila and the 1945
Constitution of the Republic of Indonesia. The
implementation of direct, public, free,
confidential, honest, and fair elections and
regional head elections can be realized if they
are carried out by election organizers who have
integrity, professionalism, and accountability.
Elections are one of the most important
elements for maintaining the sovereignty of the
people, because they place the people as the
main point that holds primary sovereignty.
Indonesia has held five legislative elections
and four presidential elections since the reform
era, starting in 1999, 2004, 2009, 2014, and
2019, as well as 2024. The 2019 elections were
the first simultaneous elections to combine the
elections for members of the DPR, DPD, and
DPRD with the presidential and vice
presidential elections. The 2019 elections were
held based on Law Number 7 of 2017
concerning General Elections (Election Law).
This Election Law simplifies and harmonizes
several election regulations into one law. The
unified election regulations are: Law Number
42 of 2008 concerning the Election of the
President and Vice President, Law Number 15
of 2011 concerning General Election

Organizers, and Law Number 8 of 2012

concerning General Elections for Members of
the DPR, DPD, and DPRD. Now, we have
gone through the 2024 Election Stages. The
implementation of the 2024 simultaneous
elections still uses the Election Law that was
the basis for the 2019 Elections. In the 2024
regional elections, there will be 33 governors,
415 regents, and 93 mayors elected. Regional
Head Elections (Pilkada) are a political agenda
carried out periodically in Indonesia to elect
regional heads such as governors, regents, and
mayors. Pilkada is one way to determine the
leaders who will lead a region for a certain
period. Pilkada is an important political agenda
because the process involves political
contestation between political parties and
candidates competing to win the position of
regional head. As a result, Pilkada can
influence the political direction of a region and
have significant implications for the lives of
the local community. During Pilkada, political
parties and candidates hold political campaigns
to introduce their programs and visions to the
community. This aims to convince the
community that they are the best candidates
and can lead the region well. In addition,
regional elections also provide an opportunity
for the community to elect leaders who are
considered capable of fighting for the interests
of the region. Therefore, regional elections
often see an increase in community
participation in the general election, especially

in regions where competition is fierce.
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However, regional elections are also often
marred by unhealthy political practices, such
as money politics, political violence, and
intimidation of political opponents. Therefore,
strict and effective supervision is necessary to
ensure that regional elections are conducted
fairly and democratically. The political
practices in direct regional head elections to
date are indeed quite interesting in terms of
political dynamics and democracy. This
section will present a historical overview and
various issues. The implementation of regional
head elections has undergone many changes to
date. These local political events are a stopping
point in the long journey of democracy in
Indonesia. This process is what Huntington
refers to when he says that democracy in
Indonesia is like waves that continue to roll,
reaching a peak and then rolling again.
Therefore, we need to take a look back
(flashback) at the journey of democratization
in the regional election sector in Indonesia. By
doing so, we can determine the extent to which
Indonesia has progressed towards achieving
the ideal concept of democracy. Seluma
Regency, located in Bengkulu Province, is also
participating in the 2024 regional elections to
select a regent and deputy regent for the 2025-
2030 term. In the 2024 regional elections, the
Seluma Regency KPU has determined two
pairs of candidates, namely Teddy-Gustianto

for number 1 and Erwin-Jonaidi for number 2.

What is interesting about this election is that
Erwin, the incumbent regent, is running for re-
election, while Gustianto, who was previously
Erwin's deputy regent, is also running again
but remains as a deputy paired with Teddy
Rahman. Teddy-Gustianto is supported by the
Perindo, PDI-P, PAN, and

Democratic parties, while the Erwin-Jonaidi

Nasdem,

pair is supported by Gerindra, PPP, PKS,
Gelora, and PKB, as well as non-parliamentary
parties such as Hanura, Garuda, PKN, PSI,
PBB, and the Labor Party. Erwin is the
chairman of the Bengkulu Provincial Working
Committee of the PPP, the party that won the
election for the Seluma Regency DPRD,
obtaining 6 seats in the Seluma DPRD. Even
without being nominated by other parties,
Erwin was able to register himself as the
incumbent candidate for regent of Seluma
without forming a coalition with other parties.
The Teddy-Gustianto pair with the slogan
"Seluma Emas" (Golden Seluma) and the
Erwin-Jonaidi pair are "Seluma Alap part 2"
because in the previous period, the incumbent
Regent Erwin, who was paired with Gustianto,
carried the slogan "Seluma Alap”. In the 2024
regional elections, they are still carrying the
same slogan, namely "Seluma Alap" with
Jonaidi, SP, who is a member of the Bengkulu
Provincial DPRD from the Gerindra party.
Since 2009-2024, he has been a member of the

Bengkulu provincial council from the Seluma
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electoral district. Jonaidi is a native son of
Seluma City and was a member of the Seluma
regency council in  2004. During the
exploratory period until the campaign period,
the two pairs of candidates certainly
approached political parties in parliament, both
at the central and regional levels, to obtain
party support. The political communication
built during the nomination period until the
determination period certainly used a political
communication approach, one of which was
political PR in building a positive image for the
two pairs of candidates. The approach of
Public Relations (PR) in the political context
has developed rapidly, especially since the
emergence of social media as the main
communication platform. Social media such as
Twitter, Facebook, Instagram, and YouTube
are now strategic tools in political election
campaigns and in building the image of
politicians and political parties. Through social
media, politicians can interact directly with the
public, shape the desired political narrative,
and manage public opinion more effectively.
This is in line with contemporary public
relations theory, which emphasizes the
importance of two-way communication
between politicians and the public in building
sustainable relationships (Grunig & Hunt,
1984). The political PR approach through
social media differs from traditional media in

that it is interactive, real-time, and direct.

Politicians can respond quickly to public
issues, respond to criticism, and share their
successes and plans. This process allows for
the creation of a dynamic political image that
enables politicians to shape positive
perceptions, garner support, and build loyalty
through regularly uploaded content. On the
other hand, social media also has potential
risks, such as the spread of fake news
(misinformation) and viral controversies,
which can quickly tarnish a person's political
image (Kruikemeier, 2014). Political PR
strategies in this context focus not only on
delivering the right message, but also on crisis
management, target group analysis, and the use
of influencers and celebrities to reinforce the
message. Social media also allows politicians
to target specific audiences through algorithms
built into the platform, enabling them to tailor
messages to different voter groups based on
age, location, or political preferences (Enli,
2017). The use of big data and social media
analysis further refines this strategy, allowing
politicians to refine their campaigns based on
direct feedback from the public. Therefore, the
approach of political communication through
social media plays an important role in shaping
a flexible and interactive political image and
changing the way politicians and voters
communicate in the digital age. In this regard,
public relations is something that can support

the maintenance of a common path between an
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organization and its public, fostering, basically
involving communication activities,
understanding, acceptance, and cooperation.
Public relations also functions within an
organization to disseminate information to
create, maintain, and build the image or
reputation of a group, organization, or
individual in the eyes of the public and to
maintain  good  relations  with  other
organizations and internal parties. Therefore,
public relations is currently very important in
an institution or company. Public relations in
an agency or company is the spearhead,
making its role very important and strategic. In
addition to creating a positive image for an
institution or company, the role of public
relations is also involved in many things, such
as creating strategies and interesting programs
to be able to compete and remain relevant, both
in  profit-oriented institutions and in
community service or non-profit
organizations. Public relations involves
creating a free space for the public to express
their opinions, which is a hallmark of
democracy. Therefore, in addition to providing
information to the public, public relations also
pays attention to and studies public attitudes
and opinions, which can then be adjusted to the
policies and actions of the institution. In
political communication, efforts to shape and
foster a positive image and public opinion are

carried out through political persuasion. The

method used is two-way communication in the
sense of respecting the opinions or desires of
the audience. Thus, the existence of the role of
public relations itself in an organization or
institution is an indication that public relations
is very important in the existing management
and institutional or organizational systems.
Political Public Relations can be understood as
a specialization of the public relations process
that seeks to build communication with the
internal and external publics of an organization
in a political environment by involving
political components and resources to manage
a number of issues in order to gain attention.
This is done systematically, planned, and
directed to obtain understanding with various
parties in an effort to achieve the political goals
of the organization. Political public relations
also involves the use of media channels to
communicate interpretations of specific
political issues in an effort to garner public
support. Therefore, political public relations
activities include gaining political support
from internal and external audiences in
achieving the specific goals of an organization
or public institution. Therefore, the political
public relations of Seluma regent candidate
Teddy-Gustianto (TEGUH), who carries the
"Seluma Emas" vision, also has its own goal,
namely to create internal solidarity and
cohesiveness within the winning team and

volunteers through internal public service
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efforts so that all components and political
resources of the organization can be optimized
in achieving Teddy-Gustianto's winning goals.
The importance of public relations/political
public relations activities can be seen from the
position of the Public Relations Division
within the campaign organization, which is
commanded by the Campaign Chair and
coordinates directly with the Media Team in
marketing and branding Teddy-Gustianto's
political campaign. This position facilitates the
activities of Public Relations in participating in
every activity and being involved in the
formulation of campaign policies and
strategies. A strong party system, volunteers,
and campaign team must have at least two
capacities. First, to facilitate political
participation through party channels, thereby
diverting all forms of anarchic political activity
and violence. Second, to encompass and
channel the participation of newly mobilized
groups, with the aim of reducing the intense
pressure faced by the political system. Thus, a
strong party system provides deep-rooted
organizations and institutionalized procedures
to assimilate new groups into the political
system. Political parties function as a means of
communicating the party's views and
principles, work programs, ideas, and so on.
Therefore, in order for party members,
volunteer teams, campaign teams, family

teams, and all elements involved in the Teddy-

Gustianto campaign to understand the
principles of healthy politics in regional
elections, the vision, mission, and work
program of the Teddy-Gustianto candidates,
as well as the candidates' ideas for creating
moral bonds within their party, in all teams
from the regency to the villages in Seluma
Regency, this kind of political communication
uses party media, the internal media of the
campaign team itself, or the mass media that
supports it. As a newly formed campaign team
organization, Political PR activities perform
management  functions well by using
communication techniques as a tool to build
and maintain mutual understanding and
beneficial communication between the party
and its members, campaigners, campaign
teams, the media, politicians, and voters. The
task of the PR Politics division of the public
relations department is to ensure that 14 sub-
districts, 182 villages, 20 urban villages, and
155,213 people can receive political
information from the candidates Teddy-
Gustianto. Therefore, the researcher is
interested in raising the title in this study,
namely: "PUBLIC RELATION (PR) OF THE
SELUMA REGENT AND DEPUTY
REGENT CANDIDATE PAIR TEDDY
RAHMAN-GUSTIANTO (TEGUH)
"SELUMA EMAS" AS CHALLENGERS TO
THE INCUMBENT CANDIDATES IN THE
2024 SELUMA REGENCY ELECTIONS."
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This research activity is considered important,
especially to provide good political education
from the election contestants to the community

regarding winning strategies.

2. Literature Review
Political Public Relations

According to Frank Jefkins, PR is all
forms of planned communication, both internal
and external, between an organization and its
audience in order to achieve specific goals
based on mutual understanding.5 The quality
of good relations with the public, which is the
main objective of public relations practices, is
an important factor that can influence the
success or failure of an organization. That is
why public relations has become a necessary
skill in various fields, one of which is politics.
It is understandable that politics in a country is
related to issues of power, decision making,
public policy, and allocation or distribution. To
implement general policies concerning the
regulation and allocation of natural resources,
power and authority are needed. This power is
necessary both to foster cooperation and to
resolve conflicts that may arise in this process.
The methods used can be persuasive or, if

necessary, coercive.

Definition of Political Public Relations
According to Romy Frohlich, Political PR
is work that serves the public by bringing a
number of issues to the public's attention.
Political PR can be understood as a specific
public relations process that seeks to build
communication with an organization's internal
and external publics in a political environment.
Political PR involves political components and
resources to manage a number of issues in
order to gain attention. It is carried out in a
systematic, planned, and targeted manner to
achieve mutual understanding with various
parties in an effort to realize the political goals
of an organization. According to Stromback
and Kiousis, political public relations is a
management process whereby organizations or
individuals with political objectives, through
communication and planned actions, seek to
influence, build, and maintain mutually
beneficial relationships with key publics to
gain support for achieving their goals. Froelich
and Rudiger, in the journal Political Public
Relations: Spin, Persuasion or Relationship
Building, state that political public relations is
"the use of media outlets to communicate
specific political interpretations of issues in
hope of garnering public support.” Based on
this definition, it is clear that political public
relations plays a strategic role in managing

public issues and selecting political messages
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to be communicated to the public in order to

gain public support.

The Purpose of Political Public Relations

The main objective of political PR
activities is to gain political support from
internal or external publics in achieving the
specific goals of a political organization or
institution. This general objective can be
further detailed as follows:

a.  Creating internal solidarity and
cohesiveness within the organization
through internal public service
efforts, so that all components of
political and organizational resources
can be optimized in achieving the
organization's goals

b.  Bridging the relationship between the
organization and the external public
in order to foster understanding and
support for a number of the
organization's programs and specific
goals.

c.  Obtaining findings, conclusions, and
recommendations on a number of
developing political issues and
dynamics.

d.  Accurately identifying the

organization's strengths, weaknesses,
opportunities, and challenges in its
relationships with various parties both

within and outside the organization

through systematic, targeted, and

continuous evaluation. 10

Political Public Relations Approach
Basically, public relations are persuasion
activities carried out towards the internal and
external publics of an institution. There are
approaches that are commonly used in the
study of political public relations
a. Political relations with the public This
approach is actually influenced by PR
practices in America. The focus of
this approach is on the process of
identifying, seeking, and managing
relationships with key audiences.
b. The Grunigian Political Paradigm
This paradigm is widely practiced in
Europe, namely how to create mutual
understanding between organizations
and their publics. According to
Grunig and Hunt (1984), the main
action is on how to develop mutual
benefit. The main prerequisite is two-
way symmetrical communication. PR
is carried out through research on
identifying the thoughts of voters or
community members so as to create a
win-win situation. According to
Grunig, this approach does not place
its strength on PR tools.
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Political Hype

This is PR work that takes a publicity
approach. The formula is "to make
noise" to get the public's attention.
Thus, persuasion is mostly done
through media relations. The use of
press releases and building personal
relationships with journalists are
prominent in this approach.

Political Persuasion

Political persuasion is a pluralistic
approach that positions power
relationships as unequal. Persuasive
measures are efforts to enrich
information and change the behavior
and attitudes of key audiences. This
approach is often identified with
propaganda. Moloney refers to public
relations as weak propaganda in
demonstrating the importance of
influencing others. In addition to
being identified with propaganda, this
approach is also rooted in the
traditions of rhetoric and public
relations.

Political relationship management
The goal of the political relationship
management approach is to exert
pressure and lobby to influence
government policy. This approach

maximizes ideas and contacts with

activist organizations and individuals
who are part of community politics.
Political reputation management

The political reputation management
approach emphasizes Cross-
relationship management. It focuses
on identifying, regulating, and
changing the reputation of an
organization. This approach uses
persuasive  actions to sharpen
opinions, both for key audiences and
the wider public, so that public
opinion can be directed in line with
the expectations of the institution.
Political public relations

Political public relations is a
perspective that is widely used in
Europe, focusing on working in
public by paying more attention to
handling issues of human rights and
freedom of speech.

Political community building

The focus is on efforts to create and
regulate a sense of community. This
community approach is considered
particularly suitable for reducing

conflict.
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3. Research Object and Method

Research methodology refers to a series of
methods used scientifically to collect data and
analyze a research formulation. In this study,
the methodological approach used is
descriptive analysis, which is a method used to
describe the results of analysis but not to draw
broader conclusions. The data collection
techniques used in this study are interviews,
observation, and desk study. The research was
conducted in Seluma Regency, through
interviews with the Teddy-Gustianto campaign
team, the Party Campaign Team, the Media
and Public Relations Team for the Teddy-
Gustianto candidate pair, and PAMAN
(Pemuda Bersama Teddy Rahman) volunteers.
Data analysis was conducted based on
observation notes, interview transcripts, and
data reduction results, which were then
interpreted as discussions in the following

section of this study.

4. Results and Discussion

Based on the findings of the research
conducted, which focused on "Political Public
Relations (PR) Strategies of the Regent and
Deputy Regent Candidate Pair of Seluma
TEDDY RAHMAN-GUSTIANTO (TEGUH)
"Seluma Emas" as Challengers to the
Incumbent Candidates in the 2024 Seluma
Regency Election,” which include the

following:

Forms of Political Public Relations
Communication Used by Teddy Rahman-
Gustianto Towards the Community of
Seluma Regency

Based on the research findings, the forms
of political public relations communication
include  programs,

political  message

packaging, approaches, campaigns,
determination of political channels, media
relations, political publicity, event
implementation, and issue management
regarding ata dusun (remaining
people/community waste) conveyed by the
campaigners opposing Teddy Rahman-
Gustianto. in realizing a clean campaign and
achieving the vision of a golden Seluma that
prioritizes canvassing (door-to-door)
campaigns by volunteers, campaigners,
supporting parties, and candidates who go
directly to the community. The form of
political public relations communication aims
to bridge the communication relationship
between the candidate pair Teddy Rahman-
Gustianto and the public or the people of
Seluma Regency who have the right to vote in
the Seluma Regency regional elections. The
goal of establishing good relations with the
public is to gain understanding of the political
ideas presented, the vision and mission of the
candidates, and the work program of the
TEGUH pair. These activities will culminate in

the electability and popularity of the candidate
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pair for regent and deputy regent, Teddy
Rahman-Gustianto, in the 2024 Seluma

Regency elections.

Use of Media by the Teddy Rahman-
Gustianto Candidate Pair to the Seluma
Regency Community

Based on the findings of the research
conducted, it can be explained that the use of
media by the candidate pair for regent and
deputy regent Teddy Rahman-Gustianto to the
community. In their use of media, the Teddy-
Gustainto candidate pair utilizes both
conventional and digital media to convey their
political ideas, such as presenting political
programs, political campaigns, publications,
and responding to issues surrounding the
Seluma Regency community. The political
communication carried out by the Teddy-
Gustianto candidate pair is two-way, even
transactional communication, which illustrates
that the use of media by the candidate pair for
regent and deputy regent, Teddy Rahman and
Gustianto, is not only one-way communication
from the candidate pair, but there is also
communication conveyed by the people of
Bandung Regency in the form of aspirations,
support, criticism, and political aspiration

gathering from residents for the pair.

Reasons for the Teddy Rahman-Gustianto
Pair to Use Conventional Media and Social
Media in Conducting the ""Seluma Emas"
Campaign Program

The reason for using social media is
because, in reality, social media has a fast and
wide flow of information exchange. In
practice, candidates’ messages can be
conveyed directly without having to wait,
unlike conventional media, so social media is
appropriate for use in the "Seluma Emas"
program. The reason for using traditional
media is because of the continued interest of
the people of Seluma Regency in traditional
arts, which still have a place in the minds of the
community. Therefore, the use of traditional
media is the reason for the Teddy-Gustianto
candidate pair and as a supporting point for the
"Seluma Emas" campaign program in the
cultural sector. This is a political public
relations strategy carried out by the candidate
pair for regent and deputy regent, Teddy
Rahman and Gustianto, in order to achieve the
goal of mutual acceptance and understanding
with the public. If this goal is achieved, it will
maintain and even increase the popularity or
electability of the Teddy Rahman-Gustianto
pair among the people of Seluma Regency.
Political public relations works to build good
relationships with the media, and candidate
pairs must be active in publishing content in

digital media. In this era of rapid information
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flow, where information is easily found and
shared, public relations efforts in online media
are very important to keep the public informed
and sympathetic to a party's goals. False
information and rumors can spread quickly, so
it is important for political parties to be visible
and active on the internet to prevent negative

news from damaging their reputation.

Implementation  of  Political  Public
Relations in Building a Positive Image for
the Teddy Rahman-Gustianto Pair
Political public relations plays an
important role in building an image and
increasing public support for political
activities. Political public relations aims to
manage public perception and opinion
regarding political parties, promote political
activities, and build relationships with the
media and various other stakeholders. The
following are the measures taken by political
public relations to build a positive image for
the Teddy Rahman-Gustianto pair:
1. Influencing Media Opinion
The media is used to build a positive
image in the eyes of the public.
Therefore, it is important for political
public relations to be able to influence
media opinion. Media opinion is as
important as public opinion, because
the media is one of the shapers of

public perception, views, and opinion,

as stated by the head of the media and
publication team for the Teddy
Rahman-Gustianto pair, that political
opinion and issues are very influential
in shaping public opinion, such as
when the head of the Erwin-Joniadi
camp slipped up and said that migrants
were not suitable for Seluma and that
Teddy Rahman-Gustianto team was
"Ata Dusun,” meaning leftover people
or society's trash. This opinion and
issue ultimately became a political
commodity in terms of internal party
and campaign team strengthening.

Building Relationships with the Media
Political public relations always builds
good relationships with the media, such
as journalists, reporters, or mass media.
This is to ensure that the message
conveyed is understood and accepted
by the public. The Teddy Rahman-
Gustianto team even has its own
website and news portal managed by
Feri Sandria, an online media
journalist, content creator, media
literacy activist, and graduate with a
master's degree in political
communication. Thus, media relations
are well managed by the Teddy

Rahman-Gustianto team.
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3. Holding Political Events

Political public relations usually also
hold various events to introduce the
party, candidate pairs, and
campaigners, as well as to convey
important messages to the public.
These events can take the form of
public debates or direct meetings with
the community. Examples include
bazaars, mass circumcisions, blood
donations, free health checks initiated
by Teddy Rahman's wife, who is a
doctor, concerts by famous actresses,
and meetings with supporters and
volunteers of Teddy Rahman-
Gustianto.

Using Social Media

In today's technological age, the use of
social media is very important because
it can reach all targets. Social media
can be used to build support from social
media users, thereby expanding
political reach. Teddy Rahman and
Gustianto even utilize all social media
to campaign for all of their flagship
programs, which are managed by the
Media and Publications Team.

Sending Press Releases

Press releases can be used to convey
important information and control the
narrative built by the media. Political

public relations can send press releases

to answer various questions and
criticisms and disseminate information
that is considered important. Writing
skills. News and press releases are
essential skills that a political public
relations officer must have. Therefore,
the Teddy-Gustianto media team,
which consists of journalism and
communication graduates as the
creative and media team, understands
very well how to write news, create
opinions, and write public relations
press releases.

Creating Advertising Campaigns
Advertising campaigns can also be
carried out by political public relations
to introduce political parties, build
image, and increase support from the
community. The advertising
campaigns created by Teddy Rahman
and Gustianto's winning team were
widely disseminated through social
media in an effort to increase the
popularity and electability of this pair
as challengers to the incumbent. Flyers,
brochures, candidate profiles, and short
video advertisements were
disseminated through social media by
the public relations and publication

team.
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7. Seeking Political Support

The political public relations team for

the Teddy Rahman and Gustianto

candidate pair will seek political
support for the Teddy Rahman-

Gustianto political party or candidate

pair. This support can come from the

public, important figures, and political
support from other political parties. In
this way, the Teddy Rahman-Gustianto
political party and candidate pair will
be known to the public and remain
relevant in the political world.

8. Media Relations Strategy

Political public relations uses media

relations strategies to build

relationships with the media. They
carry out various activities such as
media management, image
management, internal communication,
and information management to
influence media opinion that can be
used to build a positive image for the
Teddy Rahman-Gustianto candidate
pair.

In addition, there are several PR
communication strategies that can be used,
including digital PR, optimizing two-way
communication, optimizing listening skills,
using mass media, and optimizing PR
capabilities. Politics is a forum for the

formation, debate, and implementation of

public policy. However, public policy does not
exist in a vacuum; it is formed in a complex
political context influenced by ideology,
interests, and power dynamics involving many
figures, factors, and situations. Advocacy is
essential when dealing with multivector issues
that bring about differences and conflicts, both
within the government and in its relations with
vectors outside the government. There are
several implementation strategies used by
political public relations to build a positive
image of political parties, including

influencing  media  opinion,  building
relationships with the media, holding events,
using social media, sending press releases,
creating advertising campaigns, seeking
political support, and media relations

strategies.

Reciprocal Relationship: The Performance
and Image of the Teddy Rahman and
Gustianto Candidate Pair, Personal Politics,
Family and Image of the Teddy Rahman-
Gustianto Candidate Pair, and the Political
Public Relations Approach: Political Hype
and Political Relations of the Teddy
Rahman and Gustianto Candidate Pair.
The relationship and connection between
the performance, image, and reputation of a
politician is an important consideration for
people who rely on rationality in choosing

leaders in government. Without being
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supported Dby competent performance in
carrying out government duties, or what we
often hear referred to as a "track record,”
supported by a positive image of the candidate
who is at least perceived as having the ability
to carry out duties or fulfill campaign
promises, it is possible for a candidate to be
elected. Although Regent candidate Teddy
Rahman has never held a strategic position in
regional government, his profile is that of a
technocrat at the central BKN, a GMNI
activist, a successful entrepreneur, and a
businessman in Jakarta. His reputation at the
BKN is also very clean and good, making it
difficult to find any weaknesses. His positive
image is also deeply ingrained in the
community of Seluma Regency, even though
Teddy Rahman was not born in Seluma, but his
father's family are native to Seluma, namely in
the village of Kembang Mumpo Seluma.
Meanwhile, Gustianto, who was the deputy
regent of Seluma in the previous term, is a
member and cadre of the Perindo party. He has
served several times as a member of the
Bengkulu Provincial DPRD for the Seluma
electoral district, so his track record as deputy
regent and as a representative of the Seluma
people in the Provincial DPRD is well-known
and his electability is high. The key is for
voters to be informed about the online profiles
of the candidate pair Teddy Rahman and

Gustianto, because without strong, massive,

and consistent support from conventional
media, both print and electronic (before the
widespread use of internet-based social
media), no one would know the candidates,
there would be no information about their
performance, and no image would emerge
about the candidates' profiles. except for the
community who have directly experienced
being under the leadership of the candidates or
who have an emotional connection with the
candidate pair Teddy Rahman and Gustianto.
The performance that was greatly felt by the
people of Seluma Regency under the
leadership of Deputy Regent Gustianto was the
realization of a thousand smooth roads, a
cultured Seluma, a Seluma that serves, and
attention to the potential of tourist villages in
Seluma Regency, free health services for the
poor, and supervision of the performance of
civil servants in the Seluma Regency regional
government. As a result, Deputy Regent
Gustianto has a very good positive image.

The personal branding of the candidate
pair Teddy Rahman and Gustianto stems from
their closeness to the community, their
families, and their political connections. As is
well known, DPD RI member for the Bengkulu
electoral district, Destita Khairilisani, is Teddy
Rahman's older sister. Destita's supporters and
constituents provide direct participation and
support for the Seluma region to Teddy

Rahman and Gustianto because, as is well
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known, Destita won by a large margin in
Seluma Regency in the last DPD RI election,
with 41,068 votes in Seluma. Teddy Rahman's
closeness to his wife, his older sister Destita,
and his parents, Teddy Rahman, who is a
native figure of Kembang Mumpo, is always
shown when Teddy Rahman visits areas,
which is then uploaded to social media. At
every event and campaign activity, he is
always accompanied by his wife, his older
sister, who is a member of the DPD RI from
the Bengkulu electoral district, and his father,
Teddy Rahman. During his candidacy, Teddy
immediately sought the blessing of his parents
and sister to become the regent candidate for
Seluma, paired with Gustianto. Similar to
Teddy Rahman, Deputy Regent Gustianto also
has a very good relationship with his family,
starting from the support of the extended
Pesirah Thohir family in Tais and his wife's
extended family in Seluma Electoral District
IV, which has a very high number of voters
compared to other electoral districts, namely
24,907, the highest in Seluma Regency.

There are several posts on digital media
related to the closeness of the Teddy Rahman-
Gustianto candidate pair with their immediate
families that have attracted the attention of
netizens. The emergence of narratives about
the closeness between Teddy Rahman and his
father and older brother, which Teddy Rahman

has posted several times on his Instagram

account, builds coherence with the second key,
namely material coherence. The closeness
between Teddy and his older brother, a senator
from the DPD RI Bengkulu electoral district
with the most votes in Seluma at that time,
coupled with his closeness to his father, Teddy
Rahman, shapes the knowledge or cognition
that Teddy Rahman is a figure who is close to
his family. This builds a positive image, where
the figure of the older sister is a figure who is
revered in religion and culture in Indonesia,
coupled with obedience and submission to her
parents in the Serawai Seluma custom, which
is very good. With this consistency, Teddy
Rahman also forms the third coherence,
namely characterological coherence, which
refers to the trustworthiness of the characters
in a story. The characters of Teddy Rahman
and Gustianto, who are polite in their speech
and consistently show their closeness to their
small family, as well as to their older sister and
father, build trust in understanding the
narrative conveyed by Teddy Rahman in his
posts, as a great mandate to be carried out. In
this case, he strengthens his narrative with
logical reasons or, in narrative terms, logic.
The ability to craft narratives on social media
as an effort to stimulate public perception and
cognition, which meets the criteria of good
reasons in the narrative concept, facilitates the
formation of the image of a political figure, as

done by Teddy Rahman and Gustianto.
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Especially in marketing themselves (Personal
Branding and Political Marketing), Teddy
Rahman-Gustianto chose to wuse political
public relations approaches in their posts on
digital and conventional media.

In terms of Political Relations and
Political Hype, the Teddy Rahman-Gustianto
candidate pair has adopted a political approach
that focuses on relations with the public,
meaning that the audience or public must be
engaged. This approach argues that there are
key figures who can influence public opinion,
ranging from youth leaders, community
leaders, religious leaders, leaders of supporting
parties and their cadres in Seluma Regency,
intellectuals, mass organizations, youth
organizations, and NGOs, as well as farmer,
fisherman, and labor groups that can be
recruited as volunteers and supporters of the
Teddy Rahman-Gustianto pair, known as
PAMAN Volunteers and ATA DUSUN
Volunteers. In addition, Teddy Rahman also
engaged in public relations with several
political and religious figures as well as highly
influential figures in Jakarta in support of his
candidacy for regent paired with Gustianto,
which was posted on his social media page,
showing that Teddy has many connections
with political and religious figures in Jakarta,
which builds a strong positive image of the
Teddy and Gustianto pair. Gustianto also

frequently posts about his closeness to party

leaders/elites in Jakarta because Gustianto is a
Perindo party cadre and was also active in the
PKPI led by Sutiyoso, which is posted on the
campaign media page and digital media of the
Teddy Rahman-Gustianto candidate pair.
When Teddy Rahman and Gustianto visit
villages, they always encourage friendship to
maintain  good relations and  open
communication through discussions and
hearings, thereby building a good relationship
between both parties (audience and
candidates). Through these social gatherings,
hearings, and discussions, Teddy Rahman-
Gustianto engages with the community or
community leaders to discuss various issues
that are expected to be of mutual interest.
Social gatherings and discussions can also
foster mutual trust, as it is well known that the
main function of public relations is to foster
and develop good relations between
institutions (organizations) or, in this case,
Teddy Rahman and Gustianto and their team,
who always visit villages themselves, with the
public or community leaders, who will become
intermediaries or representatives of the public,
both internally and externally, in order to instill
understanding, foster motivation and public
participation in an effort to create a favorable
climate of public opinion for the organization
or candidate pair itself in order to instill
understanding and foster public participation,

just as Teddy Rahman-Gustianto did when
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building relationships with the campaign team
and community leaders, religious leaders,
youth leaders, and organization leaders to carry
out these functions. From observations of the
public sphere and community leaders, many of
them said that Teddy Rahman-Gustianto is an
intelligent, low-profile, and honest person who
is committed and supportive of the people,
especially the people of Seluma Regency,
which these leaders saw from the various steps
and struggles of the candidate pair themselves.
Meanwhile, in terms of social interaction,
according to these figures, the Teddy-
Gustianto pair are very humble, modest, and
close to all levels of society regardless of
religious, ethnic, and other backgrounds. In
addition to political relations, the Teddy
Rahman-Gustianto candidate pair also has
political hype in the 2024 Seluma regency
election, where the media is a forum for
socialization, campaigning, and interactive
media during the regent election process in
Seluma. This pair has collaborated with local
media such as Koran Radar Seluma, RBTv
Online, BE Online, Koran RB Seluma, and
their own media managed by the media and
publication team gebay.co.id. However, the
media focuses on raising strategic issues
surrounding Seluma and Seluma's problems,
thereby stimulating the media and becoming
interesting news in itself. The media can help

publicize the issues that the Teddy-Gustianto

pair is fighting for. Sometimes, the pair invites
the media to observe in the field to witness the
social problems faced by the people of Seluma
and other social activities. In principle, these
media outlets work together to help publicize
social activities, discussions, hearings, and the
provision of assistance to mosques, churches,
temples, women's religious assemblies, and
Islamic boarding schools, as well as reporting
on the social and environmental conditions in
Seluma. Discussing the political hype related
to communication and publication media, the
head of Teddy Rahman and Gustianto's media
team said that there are media outlets that help
publicize activities such as social activities,
discussions, and the provision of assistance to
mosques- mosques, churches, temples,
women's religious groups, farmer groups,
laborers, coastal communities, youth groups,
mass organizations, OKP, and Islamic
boarding schools. In fact, the candidate pair
being pursued by the Teddy-Gustianto
Campaign Team is the mainstream media. The
media expected to publish Teddy Rahman-
Gustianto are well-known media outlets, not
only online media and radio, but also
television. The desire to be published in major
media outlets is the main goal of the team. We
all know that in managing the mass media, it is
not only the figures that matter, but what is
conveyed is also very important to pay

attention to, so there is a team that plays a role
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in social media, namely the Media and
Publication Team, to help if the major media
outlets do not cover what the Teddy Rahman-
Gustianto pair is doing. To be featured or
published, the Teddy-Gustianto pair invites
media or journalists to cover all kinds of
activities they are undertaking. In this way, the
political messages conveyed by key
spokespersons Teddy Rahman and Gustianto
can be communicated. As is well known, in
pursuing this public space, the Teddy Rahman-
Gustianto pair conduct live broadcasts of
activities, write news reports, place
advertisements, and/or conduct live interviews
with the public on various social, development,
and cultural issues in Seluma Regency (live
report team). From there, the Campaign Team
can sort out what to convey to the public
through the media and come up with ideas and
concepts that can be published in these media
outlets. Although some of these ideas were
prioritized over others, in general, the ideas
and concepts of the Teddy Rahman-Gustianto
candidate pair were presented to the public, so
the Team prepared social media so that the
people could find out about them through
Facebook and WhatsApp groups, TikTok,
Instagram reels, Telegram groups, and online

media managed by the Campaign Team.

5. Conclusion and Recommendations

The political public relations (PR)
approach as a strategy employed by the
candidate pair Teddy Rahman and Gustianto in
the 2024 regional head elections in Seluma
Regency through digital media played an
important role in shaping a strong and
consistent political image. By utilizing direct
interaction, visual and emotional content,
microtargeting, and rapid and precise crisis
management, digital media and political PR
events brought the Teddy Rahman-Gustianto
candidate pair closer to the public, controlled
the narrative, and effectively influenced public
opinion. In addition, the use of data and public
sentiment analysis allows the political PR team
to make real-time adjustments to their strategy,
ensuring that their political image remains
relevant and positive in the eyes of voters. In
the context of modern campaigns, mastery of
digital media is key to winning the hearts and
votes of the public. The political public
relations of the Teddy Rahman-Gustainto
candidate pair works to build good
relationships with the media (media relations),
and they must be active in publishing content
in online media. In this era of rapid information
flow, where information is easily found and
shared, public relations efforts in online media
are very important to keep the public informed

and sympathetic to the goal of forming a
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positive image of the Teddy Rahman and

Gustianto candidate pair.
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