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ABSTRACT 

This research aims to analyze the effect of financial literacy and consumption 
patterns on the investment choices of the millennial generation in the city of Mataram, 
both partially and simultaneously. The millennial generation is a productive age group that 
plays a strategic role in economic development but often faces challenges in financial 
management and long-term investment planning. The approach used is explanatory 
associative quantitative with purposive sampling technique on 100 millennial 
respondents aged 25 to 44 years. Data were collected through a Likert scale-based 
questionnaire and analyzed using multiple linear regression through SPSS. The results of 
the data analysis show that all research instruments are valid and reliable, the data is 
normally distributed, there is no heteroscedasticity, and there is no multicollinearity. 
Partially, financial literacy and consumption patterns each influence investment choices. 
Meanwhile, simultaneously, both variables significantly influence millennials' investment 
choices. These findings underscore the importance of enhancing financial literacy and 
controlling consumption behavior in shaping rational and sustainable investment habits 
among the younger generation, particularly in urban areas like Mataram City. 
   
Keywords : Financial Literacy; Consumption Patterns; Investment 

Decisions; Millennial Generation; Mataram City 
 

ABSTRAK 
Penelitian ini bertujuan untuk menganalisis pengaruh literasi keuangan dan pola 

konsumsi terhadap keputusan investasi generasi milenial di Kota Mataram, baik secara 
parsial maupun simultan. Generasi milenial merupakan kelompok usia produktif yang 
memiliki peran strategis dalam pembangunan ekonomi, namun sering menghadapi 
tantangan dalam pengelolaan keuangan dan perencanaan investasi jangka Panjang. 
Pendekatan yang digunakan adalah kuantitatif asosiatif eksplanatori dengan teknik 
purposive sampling pada 100 responden milenial berusia 25 hingga 44 tahun. Data 
dikumpulkan melalui kuesioner berbasis skala Likert dan dianalisis menggunakan regresi 
linier berganda melalui SPSS. Hasil analisis data menunjukkan bahwa semua instrumen 
penelitian valid dan reliabel, data terdistribusi normal, tidak ada heteroskedastisitas, dan 
tidak ada multikolinearitas. Secara parsial, literasi keuangan dan pola konsumsi masing-
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masing memiliki pengaruh terhadap keputusan investasi. Sementara secara simultan, kedua 
variabel tersebut secara signifikan memengaruhi keputusan investasi milenial. Temuan ini 
menegaskan pentingnya peningkatan pemahaman keuangan serta pengendalian perilaku 
konsumsi dalam membentuk kebiasaan investasi yang rasional dan berkelanjutan di 
kalangan generasi muda, khususnya di wilayah perkotaan seperti Kota Mataram. 

   
Kata Kunci  : Pemahaman Literasi; Pola Konsumsi; Keputusan Investasi; 

Generasi Milenial; Kota Mataram 
 

INTRODUCTION 
 

Born between 1981 and 2000, the millennial generation is a dynamic age group that 
significantly supports national economic growth. Millennials have considerable potential 
in influencing the future of Indonesia's economy given their large population and strong 
ability to adapt to technology. The reality, then, is that many of them struggle greatly with 
financial management, particularly in establishing long-term financial security. In terms of 
investing, financial literacy has become one of the main drivers of millennials' ability to 
plan and make wise financial choices. (Lusardi & Mitchell, 2023) we assess our two decades 
of research on financial literacy, building on our empirical research and theoretical work 
casting financial knowledge as a form of investment in human capital. We also draw on 
recent data to determine who is the most and least financially savvy in the United States, 
and we highlight the similarity of our results in other countries. Several convincing studies 
is now available, from which we draw conclusions about the effects and consequences of 
financial illiteracy, and what can be done to fill these gaps. We conclude by offering our 
thoughts on implications for teaching, policy, and future research. Data from the Financial 
Services Authority (Otoritas Jasa Keuangan NTB, 2023) reveals, however, that just 38.03% 
of the Indonesian population has a strong degree of financial literacy and that millennials 
prefer to emphasize consumption over investing. 

The consumerist trend among millennials in Mataram City is growing troubling. Data 
from Badan Pusat Statistik NTB (2023) indicates that almost 63% of Mataram millennials 
spend more than 40% of their money on internet purchasing. The convenience of e-
commerce and the growing use of "buy now pay later" (BNPL) services, which climbed by 
40% over 2022, drive this. A first poll of 100 Mataram millennials revealed that 70% of 
those who answered gave buying the newest devices a top priority over making long-term 
investments. This situation reveals a gap between financial knowledge and real 
consumption patterns. 

Millennials' low level of investment creates a particular difficulty. Mataram has just 
12% of millennials engaging in investing activities, below the national average of 15.5% 
(Otoritas Jasa Keuangan NTB, 2023). Among the other causes are a lack of information 
about financial tools, including mutual funds and stocks; the belief that investing is a high-
risk activity; and an instant culture that promotes short-term gratification over long-term 
planning. Up to now, most studies have looked at the effects of financial literacy and 
spending patterns on investing decisions. While Eduard et al., (2024) underline the effect 
of consumption on savings and investments, Oktavia Oktavia et al., (2024) stress the need 
for financial knowledge. In the city of Mataram, not much study has been done to 
concurrently examine the effect of these two factors on the local environment. However, 
the combination of financial literacy and consumer behavior provides a comprehensive 
perspective on millennial investing choices. 

This study's basic framework is the Theory of Planned Behavior created by Ajzen 
(1991). This theory holds that three key factors attitude toward the activity, subjective 
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norms, and perceived behavioral control determine individual behavior, including in 
financial problems. While purchasing patterns show attitudes toward financial priorities, 
financial literacy can improve rational decision-making and self-control. 
The Life Cycle Hypothesis by Modigliani & Brumberg (1945) is also used to clarify how 
people control consumption and savings across their lives. This idea holds that people with 
superior financial planning tend to balance present consumption with future 
requirements using savings and investments. 

By including two key variables, financial literacy and spending pattern, both partially 
and concurrently, this study provides a fresh contribution to the investing decisions of the 
millennial generation. Particularly in the local setting of Mataram City, earlier research has 
not given this strategy much emphasis. The findings of this study are thus anticipated to 
offer a better understanding of how cognitive elements (financial literacy) and behavioral 
factors (consumption patterns) simultaneously shape long-term economic decisions, such 
as investments. This study therefore intends to examine the partial and simultaneous 
effect of financial literacy and consumption patterns on the investment decisions of the 
millennial generation in Mataram city. 

 
RESEARCH METHOD 

 
This study employs an explanatory associative research type using a quantitative 

method. Researchers employ the quantitative method since it lets them examine the 
correlations between variables using systematic, impartial statistical analysis (Creswell, 
2014; Sekaran & Bougie, 2019). To describe the effect on investment decisions both partially 
and concurrently, the explanatory type was adopted (Sugiyono, 2014). With purposive 
sampling methods depending on particular traits, this study's population is the millennial 
generation living in the city of Mataram (Indriantoro & Supomo, 2013). The millennial 
generation (ages 25 to 44) living in Mataram City makes up the demographic for this study. 
We chose this group because millennials are a productive age group that actively engages 
in consumption activities and can invest. 

Using the Slovin method with a 10% margin of error, the sample size is determined 
from quantitative research on huge populations (Riduwan, 2016) . The sample size utilized 
is based on the projected millennial population in Mataram City of about 80,000 
individuals (Badan Pusat Statistik NTB, 2023):  

𝑛 =  
𝑁

1+ 𝑁𝑒2                                                                              (1) 

 

𝑛 =  
80.000

1+80.000 (0,1)2 
= 100  

The primary data used in this study were gathered directly from respondents by use 
of questionnaires. The study's background is further supported by secondary data 
including reports from BPS, OJK, and BI. 

Likert scale-based questionnaires, which are appropriate for assessing psychological 
factors including attitudes and financial preferences, were used to gather data using 
distribution (Sarwono, 2016). Three key parts make up the questionnaire, each one 
reflecting a different variable: The questionnaire measures basic financial knowledge 
(compound interest, inflation, and diversification), financial planning, attitudes toward 
money management, and financial literacy (X1). Measured by the usage of consumer credit 
services, shopping frequency, expenditure priorities, and consumer shopping, 
consumption patterns (X2) and investment decisions (Y) are gauged by the intention to 
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invest, the kind of instruments selected, the frequency, and the income set aside for 
investment (Oktavia Oktavia et al., 2024). 

As advised in quantitative business and management research, the SPSS statistical 
program was used to do several linear regression analyses on the data (Sekaran & Bougie, 
2019). Among the methods of analysis employed are Instrument tests consisting of 
Cronbach's alpha-based reliability tests and validity tests utilizing Pearson correlation. 
Classical assumption tests consist of the normality test (Kolmogorov-Smirnov), 
multicollinearity test (VIF & tolerance), and heteroscedasticity test (Glejser test). Using the 
next regression model, multiple linear regression analysis calculates the partial and 
simultaneous effects of X1 and X2 on Y:  

𝑌 =  β0 + β1X1 + β2X2 + ε                                                     (2)       
Statistical Importance Examining the partial effect with the t-test, the simultaneous 

effect with the F-test, and the coefficient of determination (R²), one may assess the degree 
of influence of two independent factors on the dependent variable. 
 
RESULTS AND DISCUSSION 
 

The validity test findings reveal every research tool for the financial literacy variable 
(X1) comprising X1_1 = 0.966, X1_2 = 0.950, X1_3 = 0.963, X1_4 = 0.959, X1_5 = 0.954, X1_6 
= 0.943, and X1_7 = 0.960. for the consumption pattern variable (X2) made up of X2_1 = 
0.972, X2_2 = 0.964, X2_3 = 0.957, X2_4 = 0.957, X2_5 = 0.959, X2_6 = 0.954, and X2_7 = 
0.968. For the millennial generation investment choice variable (Y), which comprises Y_1 
= 0.956, Y_2 = 0.958, Y_3 = 0.957, Y_4 = 0.60, Y_5 = 0.951, Y_6 = 0.949, and Y_7 = 0.957.  

The values of every research tool are more than 0.30 according to the findings of the 
data validity test, so all instruments are certified valid. The findings of the data reliability 
test indicate that financial literacy (X1) = 0.984, spending patterns (X2) = 0.986, and 
millennial investing decisions (Y) = 0.984. The preceding data indicates that Cronbach's 
Alpha is over 0.60, so declaring the variables of financial literacy (X1), consumption habits 
(X2), and millennial investing decisions (Y) credible. 

The table below reveals the classical assumption tests: normality test, 
multicollinearity test, and heteroscedasticity test. 

Normality Test: Table 1 
One-Sample Kolmogorov-Smirnov Test 

 Unstandardized 
Residual 

N 100 

Normal Parametersa,b 
Mean 0E-7 
Std. Deviation .29979575 

Most Extreme 
Differences 

Absolute .098 
Positive .081 
Negative -.098 

Kolmogorov-Smirnov Z .981 
Asymp. Sig. (2-tailed) .291 

a. Test distribution is Normal. 
b. Calculated from data. 
Source: SPSS Data Processing Results 

The normality test using the Kolmogorov-Smirnov method indicates a value of 0.291 
> 0.05 based on the table above, suggesting the data above is regularly distributed. 
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The Tolerance values for the financial literacy variable (X1), which is 0.203, and the 
consumption pattern variable (X2), which is also 0.203 reveal the multicollinearity test. 
The VIF values for the financial literacy variable (X1) is 4.925 and the spending variable 
(X2) is also 4.925. This suggests that the Tolerance values are more than 0.10 and the VIF 
values are under 10.00, indicating multicollinearity. The heteroscedasticity test, on the 
other hand, reveals a significance value over 0.05 with the financial literacy variable (X1) 
at 0.961 and the spending pattern variable (X2) at 0.926, indicating no heteroscedasticity. 

The equation can be derived as Y = 0.619 + 0.126X1 + 0.838X2 + e, depending on the 
outcomes of the multiple linear regression analysis. Should X1 and X2 be valued at 0, Y 
would be expected to be 0.619. Should X1's value rise by one unit and X2 stay the same, Y 
will rise by 0.126; the opposite is also true. Should X2 rise by one unit and X1 stay the same, 
Y will grow by 0.383; conversely, should X1 rise by one unit, Y will also increase by 0.383. 

The t-test (partial) results for the financial literacy variable (X1) reveal a computed t-
value of 2.342 and a significance value of 0.021, which is under 0.05, indicating that 
financial literacy (X1) significantly influences the investment decisions of the millennial 
generation (Y). The spending pattern variable (X2) has a considerable impact on the 
investment decisions of the millennial generation (Y) since the computed t-value is 15.781 
and the significance value is 0.000, which is below 0.05. The F test (simultaneous) findings 
for the financial understanding variable (X1) and spending pattern variable (X2) indicate 
an F value of 789.705 and a significance value of 0.000, which is less than 0.05. This 
indicates that the investment choices of the millennial age (Y) in the city of Mataram are 
simultaneously influenced by financial knowledge (X1) and consumption patterns (X2). 

The coefficient of determination test results indicate a value of 0.942 or 94.2%, which 
means that the millennial generation's investment decisions in the city of Mataram are 
influenced by the financial literacy (X1) and consumption patterns (X2) variables; the 
other 5.8% is attributable to other factors outside the scope of this research. 

According to the findings of the t-test in this paper, financial literacy (X1) has a t-value 
of 2.342 and a significance level of 0.021, which is lower than the significance level of 0.05. 
This suggests that the investment choices of the millennial generation in the city of 
Mataram are much influenced by financial literacy. 

Practically, these findings show that the better the investment selections a person 
makes, the more financial knowledge they have. Millennials who grasp fundamental 
financial ideas including income management, costs, savings, investments, and financial 
hazards will be more able to make logical and lucrative investment choices. On the other 
hand, poor financial knowledge can result in errors in investment decision-making, such 
as neglecting long-term returns or selecting instruments that do not fit the risk profile. In 
terms of Mataram City, these findings indicate that initiatives to raise financial literacy 
whether via formal education, seminars, investment training, or other financial literacy 
programs can directly improve the quality of investment decisions made by the younger 
generation in this area. 

Theoretically, these results support financial literacy theory, which holds that 
individual financial management behavior is significantly influenced by financial 
knowledge (Lusardi & Mitchell, 2014). People with a higher degree of financial literacy tend 
to have stronger analytical abilities about different investment possibilities, grasp the link 
between risk and return, and have a more mature long-term financial outlook. 
Lusardi & Tufano (2015) underlined also that creating sensible investment behavior 
depends on knowledge of contemporary financial goods. People lacking a strong basis of 
financial knowledge will be more vulnerable to behavioral biases like overconfidence or 
herding tendency in investments. In the field of financial psychology, this idea confirms 
the theory of behavioral finance, which holds that the impact of emotional bias on 
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investment decisions can be moderated by knowledge and cognitive awareness of finance 
(Pompian, 2012). 

The findings of this study confirm earlier research as well, which suggests that 
greater financial literacy can greatly boost public involvement in investing activities and 
enhance personal investment results (Yoong, 2011). These results imply, especially for the 
millennial population in Mataram, the need of organized and sustainable financial 
education. Educational institutions, financial institutions, and local governments can 
actively offer financial literacy courses to improve the financial management abilities of 
the younger generation, therefore enabling them to be better equipped to make smart and 
effective investment choices. 

The t-test findings show that the consumption pattern (X2) has a t-value of 15.781 
and a significance level of 0.000, which is lower than the significance level of 0.05. This 
suggests that the investment choices of the millennial generation in Mataram City are 
greatly affected by their consumption patterns. 

Practically, these findings show that the investment choices made by a person is 
mostly influenced by their consumption habits, particularly how they distribute money for 
consumption demands and investment needs. Millennials who successfully manage 
consuming habits, such as reducing consumer spending, differentiating between 
requirements and wants, and postponing short-term pleasure for long-term financial 
objectives, will be more likely to make smart investment choices. In the framework of 
Mataram City, this result implies that knowledge of healthy consumption habits, budget 
control, and the need for financial priorities should be strengthened. Encouragement of 
the interest and capacity of the millennial generation to make the best investments might 
result from habituating productive purchasing behaviors from an early age. 

Theoretically, the consumption behavior theory supports this outcome by claiming 
that two key facets in individual income management are consumption and investment 
(Keynes, 1936). Uncontrolled consumption patterns will cause the portion of income 
available for investment to shrink, thereby limiting the chances to create assets and attain 
financial well-being. Modigliani & Brumberg (1945) life cycle theory further underlines that 
people tend to organize their consumption and savings across their lifetime to maximize 
utility. Rational and planned consumption habits help people to save money for 
investment to fulfill future demands. 

From the point of view of modern financial behavior, consumption patterns are 
intimately linked to the idea of self-control theory, whereby success in wealth creation 
through investment depends on self-control over present expenditure (Baumeister et al., 
2007). People with self-control in consumption tend to make more sensible and long-term-
orientated financial choices. Thus, a good consumption pattern in the sense of being able 
to balance present demands and future financial objectives becomes a crucial basis in 
creating efficient investment choices. 

These results are significant for initiatives aiming to change the financial behavior of 
the millennial generation living in Mataram. Financial education initiatives should include 
developing a good consumption attitude as well as raising financial knowledge. Improving 
investing behavior among the younger generation can be greatly aided by interventions 
such as budgeting training, personal financial management, and awareness campaigns on 
the need to postpone consumption for investment. 

An F-value of 789.705 with a significance of 0.000 was obtained from the F-test 
(simultaneous), which is lower than the significance level of 0.05. This suggests that at the 
same time, the financial literacy (X1) and consumption patterns (X2) of the millennial 
generation (Y) in the city of Mataram have a major impact on their investment decisions. 
Practically, these results show that to increase investment decisions among the millennial 
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age, it is not necessary to improve only one element, whether it be financial literacy or 
consumption behaviors. Both have to be enhanced at once. A thorough grasp of financial 
ideas including financial management, risk, investment returns, and the need for 
diversification will enable the millennial generation to make more logical investment 
choices. Success in investing also depends on a good consumption pattern at the same 
time: one can manage consumer wants, establish financial priorities, and distribute money 
for investment. The millennial generation in the city of Mataram can enhance their long-
term financial well-being by combining good financial knowledge with smart consumption 
habits. 

Theoretically, these findings support the financial behavior model stressing the 
relationship between financial knowledge and consumer behavior in shaping personal 
financial decisions (Lusardi & Mitchell, 2023). While control over consumption lets people 
have enough money to be assigned to investments, those with strong financial literacy tend 
to better grasp the advantages of investing and risk management techniques. 
Earlier studies also underline that financial knowledge without excellent consumption 
behavior sometimes falls short of inspiring investment behavior (Atkinson & Messy, 2012). 
This suggests that two important complementary elements impacting financial decisions, 
including investment decisions, are financial literacy and consumption control. According 
to the Theory of Planned conduct (Ajzen, 1991), three key elements shape the intention to 
act in this case, to invest: attitude toward the conduct, subjective standards, and perceived 
behavioral control. While consumption patterns show great behavioral control over 
financial choices, financial literacy creates a good attitude toward investment. Thus, an 
efficient way to promote good investment behavior among the millennial generation is to 
simultaneously increase financial literacy and create good consumption patterns. 

These results have practical consequences for integrated financial education 
initiatives, which not only impart fundamental investment and financial ideas but also help 
to form sensible consumer behavior. Financial institutions, local governments, and 
educational establishments in Mataram City can design financial literacy initiatives aimed 
at both sides to produce a financially smart and investment-ready millennial population. 
 
CONCLUSION 
 

Based on the studies and discussions held, one could argue that financial literacy (X1) 
and consumption patterns (X2) significantly influence the investment choices of the 
millennial generation (Y) in the city of Mataram both independently and combined.  

The financial literacy variable has a considerable positive effect on investment 
choices; it slightly affects them with a significance value of 0.021 (< 0.05). The higher the 
degree of financial literacy carried by the millennial generation, the more reasonable and 
purposeful their investing choices turn out to be. Understanding basic financial concepts 
such as income management, costs, savings, risk, and investment instruments has enabled 
millennials to make more mature and long-term oriented decisions.  

Conversely, consumer trends have a very good partial effect on investment choices; 
the importance value is 0.000 (< 0.05). This suggests that the best investment d choices 
made by millennials are greatly affected by their smart consumption patterns such as 
distinguishing between needs and desires, controlling impulsive spending tendencies, and 
setting aside money for investing. 

Simultaneously, both elements significantly influence millennials' investing choices 
given an F-value of 789.705 and a significance of 0.000. The 0.942 coefficient of 
determination (R2) indicates that 94.2% of the variance in investment choices results from 
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financial knowledge and spending patterns combined. Other factors not addressed in this 
research influence the rest 5.8%. 

Enhancing financial literacy and developing healthy purchasing habits are thus two 
key strategies that must be followed concurrently to encourage better and more 
sustainable investment decision-making among the millennial generation, especially in 
urban areas like the City of Mataram. 
 
RECOMMENDATION 
 

The recommendation that can be offered is that this study has limits since it only 
investigates two factors (financial literacy and spending habits) based on the research 
findings and conclusions reached. Adding other variables such as investing motive, social 
influence, or financial technology (fintech) factors would therefore help to create a more 
complete picture of the elements influencing millennial generation investment decisions 
and hence advise greater study. 
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