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Abstract. Clothing trends that always change over time, and the tight 
competition in the clothing business make producers have to rack their brains 
so that the business they run has additional points for consumers, ranging from 
changes in design, use of materials, colour selection to the promotion section. 
The purpose of this research is to create a custom clothing feature on the website 
that is useful for consumers who have a special desire for the clothes they want 
to buy. The research method used in this research is descriptive analysis with a 
quantitative approach. The results show that the addition of the Custom 
Clothing feature can provide better clothes ordering experience on a digital 
platform that can be accessed through each computer. The main concept of this 
feature is a choice of sizes and pieces of clothing that can be chosen without 
thinking about stock availability. In the end, this feature is here to help 
consumers who have a special desire for the clothes they want to buy, so that 
consumers who have special desires can have clothes from that brand without 
thinking about stock availability. 
 

1. Introduction 
Clothing is one of the primary human needs in addition to food and shelter. At first, clothing 

was only used to protect the human body from the scorching heat of the sun or the cold. But 

along with the development and civilization of human culture, clothing also aims to add 

aesthetics and can cover shortcomings, so clothing and accessories are needed [1-5]. Clothing 

trends that always change over time, and fierce competition in the clothing business make 

manufacturers have to rack their brains so that the business they run has additional points for 

consumers, starting from changes in design, use of materials, color selection to the marketing 
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department [6-10]. Today's marketing has adapted to the environment and consumers, 

marketing must get used to a time when consumers are the initial priority of business [11-15]. 

Now, consumers can receive data from various sources and have greater creativity, they have 

become standardization. In other words, customers pay for goods or services not only for 

functional needs, but also for identities that help show their identity [16-20]. Therefore, mass 

customization is an inevitable trend in the development of the clothing industry. Mass 

customization can efficiently solve the problem of large inventory in the traditional clothing 

industry. This participatory design requires technology to be able to reach everyone's wishes, 

businesses must adapt to the behavior of consumers who no longer want a finished product 

[3]. (Hart,1996). Four significant types of customizations allow customers to submit their 

requirements to the factory prior to production: (i) Adaptive customization: the company 

produces standard products [2]. He leaves the option to the customer to modify some of the 

product features to some extent. (ii) Collaborative customization: the manufacturer works 

closely with the customer to accept all possible requirements and creates the perfect product 

to answer the customer's needs. (iii) Cosmetic customization: this type of customization 

involves standard products and offering other products for different customer 

representations; (iv) Transparent customization: the company produces a unique item for its 

customer without notifying the customer that the item has been customized [4].  

 The purpose of this study is to help consumers who have special desires for the clothes they 
want to buy, so that consumers who have special desires can have clothes from that brand 
without thinking about stock availability. 
 
 
2. Method 

This study uses descriptive analytical research methods and by using a qualitative approach 

to convey the research design [21-25]. We use figma and adobe illustrator applications for 

system design with the prototype system development method. The prototype represents the 

product model to be built or simulates the structure, functionality and operation of the system 

[26-28]. Interactive communication from users is required to support this development method. 

Therefore, users can provide more input for this development method. In the development of 

systems that focus on the user interface, this method is very useful. Therefore, the 

communication relationship between developers and application users is very important to 

maintain so that application specifications are also good [29]. The prototyping system 

development method is shown in Figure 1. 
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Figure 1. System Development Life Cycle Prototype 

 

Requirement’s identification is carried out as the first step of the prototype system. User 

interviews conducted at this stage aim to obtain information about the things that will be 

entered into the system to be created. After the interview stage is carried out, a prototype 

design will be made by the developer as an initial design that will be used as discussion 

material for users to do better development. After the initial prototype has been successfully 

created, the user will review the prototype in order to provide criticism or suggestions on the 

design that has been made. After receiving criticism or suggestions about the prototype, the 

developer can improve its prototype until the prototype is finished [7-10]. 

 

 

3. Results and Discussion 
 

3.1. Identifying Requirement 
 

This custom clothing application is designed to meet customer needs that differ from what 
is offered with ready stock items. developers do simple research to find out and map what 
needs to be included as features in the application. This custom clothing application is 
equipped with features of custom sizes and colors for all shirts or pants, and also the addition 
of accessories such as pockets for several types of clothes and pants, so customers can freely 
choose what they want. The custom application menu structure is shown in Figure 2. 
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Figure 2. Custom Application Menu Structure 

Figure 2 shows the design of the Custom Clothing Application menu structure. The Home 
menu which is the main menu contains the login feature and there is a navigation bar 
containing 4 sub menus, namely the about us menu, size guide, team, and contact us. 
 
3.2. Developing the Initial Prototype 

 
In the early stages of prototyping, the developer designs the front page of the Custom 

apparel application (see Figure 3) [11-15]. The Home screen contains the custome outfit 
Application logo, the application slogan and the login feature. 
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Figure 3. Welcome Page Custom Outfit Application 
 

Figure 3 shows the start page of the Custom Outfit application. From the slogan, it can be 
seen that the name of this application's mission is to make it easier for consumers to wear what 
they want to wear. The main Custom Outfit Application page is shown in Figure 4. 
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Figure 4. Home page Custom Outfit Application 

 
 
 
On the main page, there are 3 options, namely the clothes section, size guide and body type, 

in the clothes section there is an option to choose the type of clothing, there are shirts, shirts,  
dresses, trousers and skirts. and on the right, there is a selection box to choose the type of 
accessories or the type of clothing cut. 

 
 

3.3. Testing the Prototype 
 
The explanation of the three menus above is shown in Figure 5. 
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Figure 5. Custom Guide Page 
Figure 5 shows a custom clothing page. On this page, customers will be given the option to 

choose what type of clothing they want to customize, and on the right side there is a box whose 
function is to store photo assets, types of accessories that can be added for clothing 
customization, and there is also an option to view size guide and body type. to be a benchmark 
for customers when doing customization. 

The Custom Outfit application prototype is designed to provide more flexible choices for 
consumers who want to be different or have special needs. This application provides a size 
guide, body type, and various types of clothing which of course can be customized regarding 
new cases in a certain area. This application is also designed because many people have to 
have to shop online because of the pandemic. the result of this research is an application 
prototype that does not exist in previous studies [31-32]. So that in the end the results of this 
research become the latest innovation for online clothing business actors so that they can be 
developed even better. 
 
4. Conclusion  
In the current business era, business is very growing, clothes where many boutiques appear 

or distribution. The custom outfit application is designed to be a model for today's outfit 

buying applications. In this application there is provides a size guide, body type, and various 

types of clothing which of course can be customized regarding new cases in a certain area. 
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