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Abstrak 

Penelitian ini menegaskan strategi komunikasi pemerintah daerah melalui TikTok 
merupakan respons adaptif terhadap perubahan perilaku masyarakat yang semakin bergantung 
pada platform digital. Dengan pendekatan kualitatif berbasis literature review dan analisis 
bibliometrik publikasi 2020–2025, ditemukan bahwa pemanfaatan TikTok berkembang 
signifikan, ditandai tren publikasi yang meningkat serta pergeseran fokus kajian dari komunikasi 
umum menuju isu krisis, literasi digital, dan keberlanjutan. TikTok terbukti efektif menyampaikan 
informasi visual, cepat, dan interaktif, sehingga mampu menjangkau generasi muda dan 
memperkuat partisipasi masyarakat. Namun, strategi dominan masih berupa penyebaran 
informasi satu arah, sementara interaksi dan konten berbasis nilai lokal jarang dilakukan. Hal ini 
menunjukkan perlunya transformasi paradigma komunikasi dari sekadar publikasi menuju 
partisipasi aktif, dengan konten kreatif, edukatif, dan sesuai nilai lokal. Penelitian ini 
berkontribusi memperkaya wacana komunikasi digital pemerintahan sekaligus memberi 
implikasi praktis bagi transparansi, akuntabilitas, dan pembangunan berkelanjutan. 

Kata kunci: Pemerintah Daerah, Strategi, Media Sosial, Literasi Digital, Partisipasi Masyarkat.  

  
 

  Local Government Public Marketing Strategies through TikTok Social Media: 
Bibliometric Analysis 2020–2025 

 
Abstract 

  This study confirms that local governments’ communication strategies via TikTok represent 
an adaptive response to shifts in public behavior, as people increasingly rely on digital platforms. 
Using a qualitative approach based on a literature review and bibliometric analysis of publications 
from 2020 to 2025, it was found that the use of TikTok has grown significantly, marked by an 
increasing trend in publications and a shift in research focus from general communication toward 
crisis issues, digital literacy, and sustainability. TikTok has proven effective in conveying visual, fast, 
and interactive information, thereby reaching the younger generation and strengthening public 
participation. However, the dominant strategy remains one-way information dissemination, while 
interactions and content rooted in local values are rarely implemented. This highlights the need for 
a paradigm shift in communication from mere publication toward active participation, featuring 
creative, educational, and locally relevant content. This study contributes to enriching the discourse 
on government digital communication while offering practical implications for transparency, 
accountability, and sustainable development. 
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INTRODUCTION 
  Communication strategy is an 

overall conditional decision-making 
process regarding the actions to be taken 
to achieve objectives (Fitri Amalia, 2024). 
Digital communication strategies are also 
related to the development of people's 
behavior, which is increasingly dependent 
on social media as a source of information 
(Fatony, 2025). In the digital age, local 
governments are required to be more 
responsive in presenting information to 
the public. One communication tactic that 
is increasingly in demand today is the use 
of social media in the form of short videos 
such as TikTok (Hermastuti & Rahmawati, 
2024). TikTok is a popular social media 
platform that is often used to raise 
awareness and educate various groups in 
a more relaxed manner. It has features 
such as FYP, filters, collaborations, music 
soundtracks, and video comments, which 
make it stick in the hearts of its users  
(Amelia et al., 2024).. This platform 
facilitates fast, visual communication and 
is ideal for accessing the younger 
generation, who are its primary users. It 
also provides information to encourage 
the public to support government 
programs and policies, especially those 
related to public interests  (Sari Wina 
Puspita & Soegiarto Asep, 2021). 

 Technology in communication is 
very important  (Cahyani, 2020; Fauzi 
Arief et al., 2024). The development of 
information technology has changed the 
pattern of communication between the 
government and the public  (Firman Ghani 
et al., 2025). Previous studies have 
mentioned that social media is slowly 
beginning to be used by governments 
around the world, including the 
Indonesian government (Nabila Ulayya et 

al., 2022). Social media is a platform used 
as a means of interacting, sharing content, 
and communicating with other users via 
the internet  (Rachilia Ramadhini 
Irmansyah & Anindita Lintangdesi Afriani, 
2024). Technology and social media have 
a significant influence on how people 
participate in the democratic process  
(Fitriani et al., 2023). Communication 
strategies are situational and need to 
adapt to shifts in people's media behavior. 
Social media played an important role at 
the beginning of the digital era, and today 
TikTok is the primary choice for reaching 
millennials and Gen Z, who are more 
visual, fast-paced, and interactive (Ika 
Sintia et al., 2022). 

  

 
Figure 1. Social Media Users in Indonesia 

in 2026 

 Source: Indonesian Internet Service 
Providers Association 2026 

 According to a survey by APJII 
(Indonesian Internet Service Providers 
Association). Social media usage in 
Indonesia: TikTok: 194.37 million users, 
making Indonesia the country with the 
most users in the world. Facebook: 122 
million users. YouTube: 143 million users. 
Instagram: 103 million users  . Social 
media users' involvement in political 
issues is not solely to stimulate their 
political participation, but rather to 
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pursue participation in democracy (Zempi 
et al., 2023). 

 Several previous studies have 
discussed changes in the dynamics of 
government communication to involve 
public participation in development. For 
example, a study by (Jose Ato Mau, 2015). 
The importance of effective and inclusive 
communication strategies to strengthen 
the relationship between the government 
and the community and encourage 
participation in development programs  
(Zahra Avilya Putri| & Evi Priyanti, 2024). 
Focus on the process and meaning of 
government communication and how it 
can increase community participation in 
development. 

There are various challenges in 
designing effective communication 
strategies  (Mei et al., 2024). In other 
words, effective communication involves 
not only the dissemination of information 
but also the creation of an inclusive and 
sustainable development ecosystem. 
When created, policies that involve the 
community are usually more suited to 
local needs, more easily accepted, and 
more efficient. Citizen political 
participation is crucial to influencing 
public policy (Hidayat, 2024). Ultimately, 
development programs improve because 
public participation increases social 
oversight. These changes increase public 
trust in the government and the 
effectiveness of public policy. Active 
citizen involvement accelerates policy 
correction, problem solving, and increased 
accountability  (Gunawan et al., 2024; 
Kuswandi, 2020a). In addition, effective 
communication aids social empowerment, 
which means that the community feels a 
sense of ownership and responsibility in 
the development process. Government 
communication on social media platforms 
has actually been prepared and directly 

influenced by government actors through 
freely interacting with their followers or 
the public at various levels of 
communication  (Kamindang & Amijaya, 
2024).    When the government uses a 
communication approach that is in line 
with local values and involves the 
community in the planning, 
implementation, and evaluation of 
development programs, the results are 
more in line with the needs of the 
community and contribute to the 
sustainability of the program  (Mega 
Sihombing, 2021). 

The phenomenon of government 
communication using social media to 
increase public participation has been 
widely carried out by local governments  
(Kuswandi, 2020b; Najla Azzahra et al., 
2025). Therefore, this article aims to 
reveal the government's strategies in 
using social media and digital 
communication models that can be 
utilized by the government, particularly in 
Brebes Regency, to see the extent to which 
the Brebes Regency government uses the 
local government TikTok account. 

 
METHOD  
Type of Research 

This study uses a qualitative 
approach through a literature review 
analysis method and collects data from 
relevant journals in the period from 2020 
to 2025. This study successfully captures 
the latest phenomenon regarding the use 
of TikTok by local governments. Focusing 
on this period is important because 
TikTok has only recently grown rapidly 
and begun to be used as a means of 
government communication. (Yogi Elfira 
et al., 2024). The selection of the literature 
review method in this study is based on its 
ability to integrate findings from various 
sources to understand government 
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strategies in the use of social media and 
digital communication models. Through 
this method design, researchers can 
identify emerging communication 
patterns, government communication 
strategies used on social media, and 
government digital communication 
models. 

 
Research Time and Location 

The research was conducted 
between 2020 and 2025, with data 
collection based on the Scopus database as 
the main source. The entire analysis 
process was carried out using Biblioshiny 
and R-Studio tools, which were used to 
map publication trends, thematic 
evolution, and collaboration between 
researchers across countries. 

 
Research Target/Subject  

The subject of this study is academic 
documents in the form of journal articles 
discussing local government 
communication strategies through the 
social media platform TikTok. From the 
initial search results of 138 documents, 
after screening according to the inclusion 
criteria, 103 journal articles were selected 
for analysis. These articles represent 
academic contributions from various 
countries, thereby enriching the global 
perspective on digital communication in 
government.   

 
Procedure  

The research procedure was carried 
out in several stages. First, researchers 
identified documents with specific 
keywords such as local government, 
strategy, social media, communication, 
and government in the Scopus database. 
Second, a screening process was carried 

out using the PRISMA protocol to ensure 
transparency and methodological 
accuracy. Third, bibliometric analysis was 
carried out with the help of Biblioshiny 
and R-Studio, which facilitated the 
mapping of publication trends, thematic 
evolution, collaboration between 
countries, and clustering of influential 
authors. In addition, this research 
procedure was also supported by a 
comprehensive literature review, 
involving the collection and analysis of 
various relevant written sources such as 
academic journals, research reports, and 
policy documents. This approach helped 
researchers understand the theoretical 
and historical context of the phenomenon 
under study and identify previous findings 
that could enrich the analysis of th e 
research results. 

 
Data, Instruments, and Data Collection 
Techniques 

The data used in this study is 
secondary data obtained from previous 
literature reviews, focusing on local 
government communication strategies 
through the social media platform TikTok. 
The main source of data collection is the 
Scopus database, which provides access to 
scientific articles and academic 
documents covering a range of disciplines. 
The identification process was carried out 
by applying specific keywords such as 
local government, strategy, social media, 
communication, and government, and 
limiting the publication year range from 
2020 to 2025. From the initial search 
results, 138 documents were found, which 
were then further filtered to obtain 103 
relevant journal articles that met the 
inclusion criteria. 

https://ojs.unikom.ac.id/index.php/agregasi


Jurnal Agregasi : Jurnal Aksi Reformasi Government Dalam Demokrasi 
Volume 14– Nomor 1, Mei  2026, (Hlm 75-91) 

10.34010/agregasi.v14i1.18979 
https://ojs.unikom.ac.id/index.php/agregasi  

 

 

Copyright © 2026, Jurnal Agregasi, ISSN: 2337-5299 (Print), ISSN: 2579-3047 (Online)| 79 
 

 Search criteria in Scopus are 
determined through the use of the 
following keywords: ( TITLE-ABS-KEY ( 
government ) AND TITLE-ABS-KEY ( 
communication ) AND TITLE-ABS-KEY ( 
strategy ) AND TITLE-ABS-KEY ( social 
media ) AND TITLE-ABS-KEY ( local 
government ) ) AND PUBYEAR > 2019 
AND PUBYEAR < 2026. This filter yielded 
103 scientific journal articles that met the 
inclusion criteria: published between 
2019 and 2025, in English, and in the form 
of journal articles (not book chapters or 
conference proceedings). This restriction 
was intended to ensure that only relevant, 
final, and officially published articles were 
analyzed, thereby reducing the possibility 
of including irrelevant documents that 
could affect the accuracy of the results. 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

Figure 2: PRISMA Reporting Protocol  
Furthermore, this study applied the 

PRISMA (Preferred Reporting Items for 

Systematic Reviews and Meta-Analyses) 
protocol as a guide in the document 
screening and selection process, so that 
the literature identification process was 
systematic and transparent  (Page, 
McKenzie, et al., 2021) To ensure 
transparency and improve the 
reproducibility of the research, the data 
identification and selection process was 
carried out with reference to the PRISMA 
protocol (Preferred Reporting Items for 
Systematic Reviews and Meta-Analyses). 
This framework provides a systematic 
methodological approach to documenting 
the stages of retrieval, screening, and 
inclusion of articles in the final dataset. 
The application of PRISMA aims to 
minimize potential bias while 
strengthening methodological rigor in 
research  (Page, Moher, et al., 2021). 

 The PRISMA flowchart is used to 
illustrate each stage of the selection 
process, starting from the initial 
identification of documents through the 
Scopus database, followed by the 
screening and eligibility assessment 
process, to the final stage of including 
relevant studies for bibliometric analysis 
(Asari Andi, 2023; Setiawan Wibowo et al., 
2024). This visualization serves as a 
logical and descriptive representation of 
the data screening procedure, providing a 
clear picture of the methodological flow 
applied. 

 
Data Analysis Techniques 

The analysis was conducted by 
combining a literature review analysis 
approach using the Biblioshiny tool 
through R-Studio (Rozali, 2022). 
Biblioshiny is a graphical interface-based 
tool designed to facilitate bibliometric 
analysis without requiring programming 
skills  (Situmorang & Ritonga, 2025).  The 
bibliometric study used in this research 
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measured research development by 
utilizing bibliographic information 
contained in research articles (Öztürk et 
al., 2024). The selected literature was 
analyzed based on its suitability with the 
conceptual framework of the 
government's digital communication 
strategy  (Mirda Putri Dianti, 2021). The 
focus of the analysis included the 
development of the number of 
publications per year, the distribution of 
documents based on subject areas, and 
thematic mapping that reflected the 
dynamics of digital interactions between 
the government and the public. Although 
this approach provides a comprehensive 
overview of the research landscape, 
limitations remain, particularly regarding 
the coverage of the Scopus database, 
which may not include all relevant 
publications, as well as the challenge of 
maintaining the relevance of findings amid 
rapid changes in social media technology 
and public policy. 

 

RESULTS AND DISCUSSION 

 Develompement of documents related to 
the topic 

Publications per year 

 

 Source: analysis from Scopus 

International publications on local 
government communication strategies 
through TikTok show fluctuating 
dynamics from 2020 to 2025 (Bimandama 
et al., 2024).  In 2020, there were 15 
documents, marking the beginning of 
academic attention to the use of TikTok as 
a medium for public communication. A 
significant surge occurred in 2021 with 35 
documents, reflecting researchers' 
growing interest in digital communication 
innovations by local governments, 
especially in responding to the public's 
need for information during the pandemic. 
However, in 2022, the number of 
publications dropped dramatically back to 
15, which could be interpreted as a decline 
in research intensity or a shift in focus to 
other platforms. The year 2023 showed a 
recovery with the number of documents 
increasing to 28, signaling a resurgence of 
interest in TikTok's effectiveness in 
building public participation and policy 
transparency. This positive trend 
continued in 2024 and 2025, reaching 35 
and 36 documents, respectively, showing 
that TikTok has become an integral part of 
local government communication 
strategies. This pattern reflects that 
despite fluctuations, attention to TikTok 
as a public communication tool continues 
to grow in line with digital transformation 
and increasing demands for citizen 
engagement. 
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Subject area collaboration 
Thematic Evolution 

Source: R-Studio, 2025 

 Figure 3.2 illustrates the thematic 
evolution in the study of local government 
communication strategies through TikTok 
social media during two time periods: 
2020–2023 and 2024–2025 (Sangaji & 
Irianto, 2025). In the initial phase (2020–
2023), the research focus was spread 
across subjects such as government, 
human, social media, and humans, 
indicating attention to institutional actors, 
user behavior, and digital platform 
dynamics. The transition to the 2024–
2025 period shows a transformation 
toward more specific and methodological 
research, with the emergence of new 
themes such as coronavirus disease 2019, 
social network analysis, and 
communication. The strong connection 
between the themes of social media and 
coronavirus disease 2019 indicates that 
TikTok has come to be understood as a 
crisis communication tool used by local 
governments in responding to the 
pandemic. Meanwhile, the link between 
human and social network analysis 
reflects a more analytical approach to 
citizen interactions and the effectiveness 
of government messages in the digital 
space. This evolution shows that local 
government communication strategies 
through TikTok are not only developing 
quantitatively, but also undergoing 
conceptual and methodological 
deepening, in line with demands for 

transparency, public participation, and 
technological adaptation in governance.  
  Document origin diversity 

Countries' Collaboration World Map 
& Document by country 

Source: R-Studio, 2025 
From To Freque

ncy 
BELGIUM SERBIA 20,7895

833 
CHINA GERMANY 10,3857

805 
CHINA HONG KONG 114,113

805 
CHINA KOREA 127,839

161 
CHINA MALAYSIA 109,697

623 
CHINA PAKISTAN 69,3395

794 
CHINA UNITED ARAB 

EMIRATES 
54,3001

671 
COLOMBIA BRAZIL -

53,0978
311 

COLOMBIA VENEZUELA -
66,1818

412 
CZECH 
REPUBLIC 

HUNGARY 19,3955
912 

 Source: R-Studio, 2025 

  Shows the diversity of document 
sources and patterns of collaboration 
between countries in the study of local 
government communication strategies 
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through the social media platform TikTok 
(Abdul Rahim et al., 2025).   Based on the 
results of bibliometric analysis processed 
using R-Studio (2025), it can be seen that 
this research has a wide international 
reach, with contributions from various 
countries in Asia, Europe, and America. 
China occupies a central position in the 
collaboration network, with a high 
frequency of academic relations with 
Korea (127,839), Hong Kong (114,113), 
and Malaysia (109,697), which indicates 
the intensity of research related to digital 
communication and social media in East 
and Southeast Asia. Collaboration 
between China and countries such as 
Pakistan and the United Arab Emirates 
also reflects attention to communication 
strategies in the context of governance 
and development. 

 In Europe, the relationships 
between Belgium and Serbia (20,789) and 
between the Czech Republic and Hungary 
(19,395) indicate contributions from 
countries with strong academic traditions 
in public policy studies and government 
communications. Conversely, the negative 
data on the relationship between 
Colombia and Brazil (-53,097) and 
Colombia and Venezuela (-66,181) may 
indicate thematic incompatibility or low 
bibliographic connectivity in this study. 
Overall, this pattern of collaboration 
shows that studies on local government 
communication strategies through TikTok 
have become a multidisciplinary global 
concern, with cross-country contributions 
enriching perspectives and approaches in 
understanding the dynamics of digital 
government communication. 

 
  Influential authors 

Clustering by influential Authors 

 
 
 
 
 
 
 
 
 
 
 

Source: R-Studio, 2025  

Documents NormalizedLo
calCitationSco
re 

Clu
ste
r 

KURPAS D, 2025, RISK 
MANAGE HEALTHC 
POLICY 

6 1 

OTORKPA OJ, 2024, 
TURK J PUBLIC 
HEALTH 

1 1 

RIDLO IA, 2023, INT J 
HEALTH GOV 

4 1 

CHOWDHURY KJ, 2025, 
NAT HAZARDS RES 

10 2 

CARLTON S, 2025, 
KOTUITUI 

2 2 

RIBEIRO D, 2022, LECT 
NOTES NETWORKS 
SYST 

1 2 

XU Y, 2025, CITIES 0 2 
ATNAN N, 2025, FRONT 
COMMUN 

0 2 

GWAKA LT, 2025, INF 
DEV 

0 2 

SANZ HERNA NDEZ A, 
2020, AMBIO 

16 3 

 Source: R-Studio, 2025 
 Shows the results of document 

clustering analysis based on the 
bibliometric coupling technique, which 
groups publications based on reference 
similarities and thematic proximity 
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(Djaffar, 2022). In the context of local 
government communication strategies 
through TikTok social media, these 
clustering results indicate eight main 
groups representing diverse approaches 
and research focuses. Cluster 1, which 
includes documents such as Kurpas D 
(2025) and Ridlo IA (2023), focuses on 
health policy and governance, indicating 
that TikTok is beginning to be considered 
as a communication tool in the public 
health sector. Cluster 2, which includes 
Chowdhury KJ (2025) and Carlton S 
(2025), highlights aspects of risk and 
urban development, indicating the 
relevance of TikTok in disaster 
communication and urban resilience.  

Clusters 3 and 4 show a correlation 
with media literacy and sustainability, as 
indicated by Lebid AE (2021) and Widayat 
YY (2023), suggesting that the 
effectiveness of government 
communication through TikTok is also 
influenced by the level of digital literacy of 
the community and their orientation 
towards sustainability. Cluster 5 is the 
most dominant group, with influential 
documents such as Zheng Q (2023) and 
Sulistyaningsih T (2022), which discuss 
crisis communication, public sector 
marketing, and information governance. 
The presence of Indonesian authors such 
as Yudarwati GA (2022) and Mancanagara 
K (2024) in this cluster shows significant 
local contributions to the development of 
TikTok-based digital communication 
strategies.   

 Clusters 6 to 10 reflect more specific 
thematic approaches, such as migration, 
flood risk management, and social health, 
which expand the scope of TikTok's use in 
local government communications. 
Overall, this clustering structure shows 
that studies on TikTok as a local 
government communication tool have 

developed in a multidisciplinary manner, 
involving issues of health, sustainability, 
media literacy, and crisis management 
(Nurrochman & Urfan, 2024; 
Prasetyawati, 2021). This pattern 
reinforces TikTok's position as a strategic 
platform for building adaptive, 
participatory, and data-driven public 
communicationn(Agung Afandi et al., 
2024). 
Topic clustering in government 
communication strategy models 

Clustering Government 
Communication 

 

 
 Source: R-Studio, 2025 

 Figure 3.5 presents thematic 
mapping through field plot clustering by 
coupling, which groups topics based on 
their level of impact and centrality in the 
literature network  (Wijaya, 2022). In the 
context of local government 
communication strategies through TikTok 
social media, clusters in the upper right 
quadrant with high levels of influence and 
centrality become the focus of academic 
attention (Cușnir, 2025; Dian Yang, 2022; 
Guo et al., 2025a). Topics such as 
communication strategies, social media, 
crisis communication, local government, 
and community stakeholders show that 
TikTok has been recognized as a strategic 
tool in building public communication that 
is responsive, participatory, and adaptive 
to crisis situations and social dynamics. 
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Meanwhile, the theme of sustainable 
development, which is also in this 
quadrant, indicates that the local 
government's digital communication 
approach through TikTok is not only 
reactive but also oriented towards 
sustainability and inclusive development. 
On the other hand, the upper left quadrant 
displays topics with high influence but low 
centrality, such as public health methods 
and vaccine hesitancy during pandemics, 
which show the relevance of TikTok in 
public health campaigns, even though it is 
not yet a major focus in government 
communication models. 

 Topics with high centrality but low 
influence, such as social network analysis, 
risk communication, and emergency 
operators, are in the lower right quadrant, 
indicating strong methodological 
potential but still requiring reinforcement 
in practical application. Meanwhile, 
themes such as strategy, campaign, and 
business agility in the lower left quadrant 
show that although relevant, their 
contribution to the TikTok-based 
government communication model is still 
limited. 

 Overall, this mapping shows that 
local government communication 
strategies through TikTok have developed 
into a high-impact and thematically 
integrated field of study, with a focus on 
crisis communication, community 
participation, and innovative local 
governance. 

 Model communications government 
based on the analysis conducted using R-
studio, communication thru social media 
such as TikTok at the local government 
level is widely used and has an impact. The 
impact on the communication of programs 
and the performance of local government. 

Communication thru social media has a 
significant impact on the success of 
programs planned by the local 
government (Supriyanto & Noegroho, 
2024). 
Figure of the communication model 

  

  

 The figure above illustrates a 
strategic communication model derived 
from an RStudio analysis. This 
communication model involves social 
media platforms such as TikTok as a 
bridge between the public and local 
governments. The communication process 
begins with government programs that 
produce content based on policy 
substance and public information, and is 
characterized by high-quality feedback 
between the government and the public 
(Guo et al., 2025b).  

The ease with which information 
shared on TikTok can be accessed 
influences the construction of public 
knowledge (Zhang & Idris, 2023). Public 
knowledge constructed from information 
disseminated by TikTok influences the 
public’s media literacy attitudes (Rinaldi 
et al., 2025). The communication model 
identified has other benefits, such as 
enhancing interaction between the 
government and the public. Interaction 
between the government and the public 
can demonstrate a responsive approach to 
communication (Lannuria Nasution, 
2025).  
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Communication from local 
governments thru social media, especially 
TikTok, has a significant impact on the 
success of programs and government 
performance. TikTok, as a short video-
based platform, allows the government to 
convey information in a more engaging, 
easily understandable, and quickly 
disseminated manner to the wider public. 
This increases the effectiveness of 
information dissemination, especially to 
the younger generation who are active 
users of social media. 

 Moreover, the two-way interaction 
created thru comments and live 
broadcasts strengthens the transparency 
and accountability of local governments. 
The public not only becomes recipients of 
information but can also provide input and 
feedback directly. Another impact is the 
increased public participation and 
support for government programs, as viral 
creative content can attract attention and 
engagement from citizens. 

The use of TikTok by local 
governments is not just a promotional 
tool, but an effective public 
communication strategy. playing a role in 
building a modern image of the 
government, strengthening legitimacy, 
and accelerating the achievement of 
planned program goals. 
Government communication strategy 
models and their influence   

  Government Communication Strategy 

 
  Source: R-Studio, 2025 

 The image above is a visualization of 
“Keyword Co-occurrences” that illustrates 

the relationship between key keywords in 
a study related to local government 
communication strategies using TikTok 
social media. This diagram shows a 
network of keyword connections, where 
the term “communication” is the main hub 
with many strong connections to other 
keywords. This confirms that 
communication is central to the strategies 
studied, especially in utilizing social media 
to reach the public. 

 The term “social” also appears 
dominant and has many connections with 
other keywords such as “digital,” 
“strategy,” and “community.” This reflects 
the important role of social media, 
including TikTok, as a strategic digital 
platform in building interaction between 
local governments and communities. The 
term “study” indicates an in-depth 
research-based approach to 
understanding the effectiveness of 
communication strategies through social 
media. 

 Keywords such as “pandemic” and 
“risk” indicate that this study also 
considers crisis contexts, such as 
pandemics, which encourage local 
governments to adapt and utilize social 
media as a fast and widespread means of 
communication. ‘Management’ and 
“strategy” are important parts of this 
network, underlining the need for a 
planned and measured approach in using 
TikTok to convey policy messages and 
increase public engagement. 

 This keyword network provides an 
overview of the main themes relevant to 
the study, highlighting strategic 
communication through the social media 
platform TikTok as a key tool for local 
governments to adapt to the digital age. 
The diagram also shows how elements 
such as risk, community, and digital 
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strategy are interrelated in building 
effective and impactful communication. 

 
CONCLUSION AND 
RECOMMENDATIONS 
Conclusion 

  In conclusion, this study 
demonstrates that communication 
through social media, particularly TikTok, 
is effective in conveying government 
performance programs to the public. By 
presenting program management in the 
form of content, the government can 
enhance public media literacy, foster 
ongoing engagement, and elicit positive 
responses that reinforce understanding of 
the program’s substance. Furthermore, 
the dissemination of information via social 
media reflects government transparency 
and accountability, thereby serving as an 
indicator of openness and responsibility in 
program implementation. 

Recommendations 

  The recommendations of this 
study emphasize that local government 
communication strategies via TikTok hold 
great potential but still require further 
development. Future researchers are 
advised to test the identified concepts 
using a mixed methods approach, such as 
bibliometric analysis and field studies, to 
understand government communication 
practices in various local contexts. These 
findings also recommend that 
governments use TikTok not only to 
disseminate information but also as an 
interactive medium to build dialogue with 
the public through creative and 
educational content aligned with local 
values. This digital communication 
strategy can be directed toward 
supporting policy transparency, 

strengthening accountability, and 
promoting sustainable development thus, 
further research and practical 
implementation are expected to reinforce 
TikTok’s role as an adaptive and inclusive 
strategic platform for government 
communication. 
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